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Worksheet 8   
Are Cultures all over the world on a one-way trip to Globalization?

1. Which is the country of origin of Coca Cola? 

	

	


2. Explain Coca Cola’s popularity worldwide?
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3. Until 2015, do you know which three movies are so far the most popular movies in terms of global box office sales? Can you write down their names? 
	

	

	


Student may refer to the website <http://www.the-numbers.com/movies/international/records.php> for the latest information.

4. The companies that shot these movies all came from the United States. Besides their entertainment value, what other influence do you think the movies would have on their audience around the world? 
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5. What does the “globalization” of Hollywood movies mean to Du Plantier? 
	

	


6. Why does Du Plantier emphasize not giving up one’s own culture in fighting against the ‘globalization’ of Hollywood movies? 

	

	


The Story of Coca Cola


Coca Cola was born on 8 May 1886 in the United States, in Mr. Pemberton’s backyard. At first, Coca Cola was merely a non-stimulant headache medicine and only nine bottles were sold each day. That summer, a customer often bothered by headache took the primitive Coke and his headache disappeared instantly. When he was about to mix the remaining medicine with cold water, the shopkeeper suggested that he use soda water. The drink turned out to be unexpectedly good. This became the prototype of Coca Cola. 


Coca Cola was introduced into Europe in 1920, the beachhead being Paris. From 1923 to 1937, the company began testing the water in various places. It set up a special exports department in 1926 to handle its foreign sales business. However, performance was not outstanding except in Germany, Holland and China. Sales in the African region owed much to the Second World War. In 1943, Coca Cola company, commissioned by the American military, set up outlets in North Africa to provide the drink to American soldiers. So, war had speeded up cultural exchange. As the extension of US army supply route extended, Coca Cola’s territory also expanded. By 1940, Coca Cola already succeeded in getting into 45 countries. In 1955, the company began research on canning Coke for American soldiers overseas, which paved the way to later international success. 


The name Coca Cola appears in 85 languages. Its management philosophy is ‘think locally and act locally’. One can anticipate that Coca Cola will continue to becoming ‘the most local global brand’ and create more cultural forms.





Source A


With regard to Hollywood monopolizing the worldwide movie industry, French Director and Producer Du Plantier’s advise was that movie artists should not give up their own culture and succumb to market factors. They should select themes they know best and want most to shoot. In the long run, this is the only way to fight against the ‘globalization’ of Hollywood movies. 





Source:


�








PAGE  

